
Welcome aboard.
Please fasten your seatbelt.

We’re about to get started.



Change your life, learn to code.
改变你的人生， 学习 编程.



Life-changing journeys

Wendy Lee
Then: Finance Staff @ Apple 
Now: Digital nomad traveling 
around the world

Jay Gao
Then: Mechanical Engineer 
Now: Software Engineer 
@ ALO7

Nathan Lee
Then: Investment banker 
Now: AI Software Engineer 

@ Set Sail Software

Danny Li
Then: Finance Worker 
Now: Front-end Developer
@ MixnMatch

Sophie Li
Then: F&B

Now: Co-Founder of SignHow

Sam Xia
Then: UI Designer @ Alibaba
Now: Freelancer



9 weeks intensive

FullStack program



\

Not only code. Students learn 
how to build products.

http://www.lewagon.org/demoday

Web apps built

1000+



Spend $1,000 on Facebook ads 
targeting men in Cleveland between 
the age 25-35 who use Android 
phones.



Who?
Where?
Device?
Keywords?
Campaign?
…….



https://support.google.com/analytics/answer/1102152?hl=en

Maximum 100 accounts per user

Maximum 50 properties
per account 

Maximum 25 views per property



https://support.google.com/analytics/answer/2731565?hl=en

Session 

A session is the period time a user is actively engaged 
with your website, app, etc. All usage data (Screen Views, 
Events, Ecommerce, etc.) is associated with a session.

Ends after 30 minuets of inactivity 



Bounce rate

Landing Page Shop Product



Bounce Rates
Avg.

https://www.gorocketfuel.com/the-rocket-blog/whats-the-average-
bounce-rate-in-google-analytics/



Bounce Rates
by Industry 

https://www.digishuffle.com/blogs/bounce-rate-benchmarks/



Matric

Dimension



Marketing 
Funnel
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Awareness
Consideration

Conversion



Acquisition 

AWARENESS 

CONSIDERATION 

CONVERSON 

• Traffic sources
• Can be connected to Google Ads
• Other sources of traffic should be tracked using UTM parameters

Google: URL builder 

https://ga-dev-tools.appspot.com/campaign-url-builder/

https://ga-dev-tools.appspot.com/campaign-url-builder/


+ Segments  

AWARENESS 

CONSIDERATION 

CONVERSON 

Filter traffic to make comparisons 
• Demographics 
• Technology 
• Behavior 
• Date of First Session
• Traffic Sources
• Enhanced Ecommerce 



Behavior 

AWARENESS 

CONSIDERATION 

CONVERSON 

What user do once they are on your site
• Behavior flow
• Site content

• All pages
• Landing page
• Exit page



Conversions 

AWARENESS 

CONSIDERATION 

CONVERSON 

Users who complete defined goals 
• Buy
• Email lead
• Engagement
• Page view   



Who?
Where?
Device?
Keywords?
Campaign?
…….



Connect Now:
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